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MISSION & VISION

Mission:

Build a winning culture through basketball in
Winnipeg, on and off the court.

Vision:

Leverage organizational success to uplift and
Improve our communities.
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POSITIONING STATEMENT

For Winnipeggers who seek engaging sports
entertainment, the Winnipeg Sea Bears are the team that
provides them incredible value, and values them back.
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GENTRAL
URGANIZING
THEME

The central organizing theme, or brand essence,
reflects the fundamental truth and purpose of
the organization. It radiates through all aspects
of the brand and ties them all together, but is not
necessarily market-facing. The central
organizing theme is "win together."




THE PHRASE
REPRESENTS:

Creating o successful,
profitable, sustainable business
Growing basketball in Manitoba
and creating more winners
Doing our best together with
fans and our community
Achieving the most when we
collaborate

Giving it our all to win on the
court

Winning more when we work
together
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1. WE'RE ALL SEA BEARS

- Fans feel like part of the team

- Communicative with our stakeholders
- Fans are heard and respected

- We work best when we work together
- Staff are colloborative




2.00 GOOD

Invest in community by building
strong relationships

Help youth develop through
basketball

Uplift those around us

Players are visible in the
community

Give back in numerous ways
The more the business does well,
the more we can do good
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E

4. CONNECTED TO
GULTURE

Basketball is urban in nature
Support and integrate local art
and music

Celebrate diversity of cultures
On top of trends

Winnipeg is home, but we're also
Manitobans
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9. GOMPETITIVE ON
AND OFF THE GOURT

Our team is built on hustle
Outwork the competition

A competitive team is a good
business

Find a way to get it done

Even if we make mistakes, we
learn and get back up
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b. HIGH VALUE
ENTERTAINMENT

- Best bang for your buck in town
- World class fun

- Truly something for everyone

- Family friendly




7. BALL GCOMES
FIRST

Integrity of the game is
paramount

Help grow basketball in Manitoba
Working to inspure new
basketball fans

Always a basketball team first
and foremost
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SEA BEARS
LOGUS &
LOGOTYPES
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On light background On dark background

SEABEARS

On teom colour bockground




QISR
> @

Brand Guidelines @

On light background

WINNIPEG

On dork bockground On teom colour bockground

WINNIPEG
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On light bockground On dark bockground

On team colour background
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On light bockground: Black logo On dark background: White logo

On light non-team colour background: Black logo On dark non-teom colour background: White logo
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Do not stretch or skew 0o not change colours Do not change orientation Do not opply effects
WINNIPEG
st 53
WINNIPEEG WINNIPEG WINNIPES
SEABEARS SEABEARS SEABEARS

Use high contrast logos Do not colour bear face Do not change fonts Do not encroach on space

&)
WINNIPEG WINNIPEG BAEEA CEBL

SEABEARS SEA BEARS
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BARTNER
LOGUS &
LOGOTYPES

The Sea Bears are proud to have
such strong partners in our corner,
so it’s important we acknowledge
them clearly and consistentlu.




* B
> -

Brand Guidelines &

Sea Bears context

Officiol partner of the Winnipeg Seo Beors

SEABEARS

WINNIPEE

Dificinl parner of the Winnipeg Sen Beors

Partner context

Officiol partner of the Winnipeg Sea Beors

SEABEARS

[fhciol portner af the \Winnipeg 520

SEABEARS

Dfficiol portner of the Winnipeg Sea
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Seda Bears context

Partner context

WINNIPEG

SEABEARS
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SEABEARS

PLAY
SNOW

SEABEARS

WINNIPEEG
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Sea Bears context Partner context

iz} SEABEARS ‘ OPLAYNOW HPLAYNOW ‘ SEABEARS

Officiol partner of the Winnipeg Sea Bears Dfficial partner of the Winnipeg Seo Bears

ﬁ SEABEARS | PLAYNOW APLAYNOW ‘ ﬁ SEA BEARS

Official portner of the Winnipeg Sea Beaors Official portmer of the Winnipeg Sea Beors

@ ‘ PLAYNOW

Dfficiol portner of the Winnipeg Sea Bears
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1. BLACK 2. WHITE
CMYK: 20 35 40100 CMYK:0000
RGB: 000 RGB: 255 255 255
Hex: #000000 Hex: #FFFFFF
. J . J
A 4 R

3. SEA FOAM 4. OUTDOOR BALL
CMYK:862 410 CMYK:0501000
RGB: 0175 70 RGB: 247148 29
Hex: #1AAFAB Hex: #F 79410
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Bold

Aa Bb Cc Od Ee Ff Gg Hh Ii Jj Kk LI Mm Nn Oo Pp
Oq Rr Ss Tt Uu Vv Ww Xx Yy 2z
D123456789(,.;:?1$&*)

Light

Aa Bb Cc Od Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp
Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz
D123456789(,.;:?71S&"*]



https://fonts.adobe.com/fonts/apotek
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CONDENSED MEDIUM
0123456789
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Aa Bh Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn 0o Pp
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Light
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GRAPHIG
ELEMENTS

~ MOST VALUABLE PLAYER
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Concrete Haolftone
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If you have any questions, please reach out to your Sea
Bears account executive or marketing contact.

seabedars.co




